
 

 

 

 

November 13, 2013 

 

 

Ms. Jessica Rich  

Director of the FTC’s Bureau of Consumer Protection 

Federal Trade Commission  

600 Pennsylvania Avenue, NW 

Washington, DC 20580 

Dear Ms. Rich: 

On behalf of the thousands of private sector colleges and the millions of students who attend our 

institutions, including hundreds of thousands of military servicemembers, veterans and their families, 

I am writing in hopes of starting a dialogue between your agency and our institutions. 

Recently, the Federal Trade Commission (FTC) posted a tip sheet entitled Choosing A College, “8 

Questions to Ask.”  The eight questions listed are the exact questions all students should be asking 

when picking a college and I applaud your efforts to share this information with veteran and military 

students.  However, it is unfortunate that you used an opportunity to share sound advice to also attack 

all private sector colleges and universities by accusing institutions of being more interested in the 

bottom line than our students. 

Private sector colleges and universities are proud, and honored, to provide veterans, servicemembers, 

and their families with access to career-focused postsecondary education programs that help maintain 

the readiness of our military, as well as prepare them for a career after the military. Our institutions 

work hard to provide a range of services and supports to ensure that each student has a quality 

educational experience. Many of our members are proud to be leaders in offering flexible degree 

programs, credit for military experience and training, and reduced tuition rates for servicemembers 

and veterans. 

This year, as part of our proactive effort to help prepare our institutions for the million 

servicemembers leaving the military in the next five years, APSCU released a guide, Best Practices 

for Military and Veteran Students, addressing most – if not all – of the concerns cited in your post. 

The Best Practices provide recommendations and suggestions to institutions of higher education for 

improving the educational experience of America's military and veteran students. The 

recommendations address: consumer information, enrollment and recruitment; institutional 

commitment to provide military and veteran student support; promising practices for ensuring 

military and veteran student success through student services; and establishing institutional research 

guidelines for tracking military and veteran student success. 
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I would like to share with you a few findings from a 2010 study by the Rand Corporation and ACE 

titled, “Military Veterans’ Experiences Using the Post 9/11 GI Bill and Pursuing Postsecondary 

Education.”  The study reported the following findings: 

 

 60 percent of survey respondents were satisfied with the experience of transferring military 

credits to a private sector college or university. Only 27 percent from community colleges and 

40 percent from four-year public colleges were satisfied. 

 Our institutions’ respondents reported fewer challenges to accessing required courses than all 

other institution types except for four-year public colleges. 

 Our institutions’ respondents reported higher than average satisfaction rates with academic 

advising, at 67 percent versus about 50 percent satisfaction, among respondents at other 

institution types. 

 Reasons for choosing to attend a private sector college or university included:  career oriented 

programs with flexible schedules, like-minded adult students, flexible credit transfer rules, 

and same institution in multiple locations. 

 

While I appreciate the FTC’s intent to support student veterans in making informed educational 

choices, the FTC post incorrectly suggests that our institutions are not supporting veteran and military 

students. That is simply not true and I would ask that you delete the inappropriate comments about 

our institutions.  

Sincerely, 

 

Steve Gunderson 

President and CEO 
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