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Higher Education Digital Strategist
SearchStax

Jeff Dillon is a Digital Strategist for Searchstax. Jeff has more than 20 years 
of leadership experience in the higher education technology sector and has 
expertise in search engines, artificial intelligence, digital experience 
platforms, personalization strategies and communication tools. 

Presenters

Corey Reed
Director of Website Management
Texas Christian University

Corey has been working on interactive design and development for 25 
years and is focused on increasing website usability, accessibility and 
search engine visibility. He loves technology that better connects content 
with its target audience in ways that elevate the customer experience.
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Top challenges for higher 
education marketers

● Increasing Student Expectations

● Complex Content Ecosystem

● Multi-Device Access

● Personalization and Audience 

Segmentation

● Search and Navigation Deficiencies

● Enrollment Cliff on the Horizon
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The Enrollment Cliff
Forecasted growth and decline 

in college-going students

2012-2029The enrollment cliff, or demographic cliff, is expected to 
impact different types of schools and regions differently: 

● Private and 2-year colleges: These schools are
likely to be more impacted by the enrollment cliff. 

● Schools in declining populations: These schools
are likely to see more of an enrollment decline. 

● Schools in the Northeast and Midwest: These 
schools are expected to see the sharpest declines. 

Source: College Transitions

https://www.collegetransitions.com/blog/college-enrollment-decline/#:~:text=The%20decline%20can%20be%20attributed,of%20the%20upcoming%20enrollment%20cliff
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Layers of complexity in 
Higher Education
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What is the most common search on 
a college website?

Faculty contact info Careers or jobs

Academic programs Library
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Finding information about 
majors and academic 
programs is the number one 
reason prospective students 
visit a college website

Source: Inside HigherEd

https://www.linkedin.com/pulse/87-million-reasons-you-should-preparing-search-cliff-now?lipi=urn%3Ali%3Apage%3Ad_flagship3_messaging_conversation_detail%3BpK3KDkwNS%2FCCPGisIIcWyw%3D%3D
https://www.insidehighered.com/blogs/call-action-marketing-and-communications-higher-education/what-teens-look-academic-websites
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Search for

Good
Abuse 

Covid or  Flu 

Gay or  lgbtq or  pride or  transgender

Civic or  free speech

Mental health

Counseling

Alcohol or  drug

Assault
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About Texas Christian 
University

Type
Private, values-based institution

Enrollment
12,785 (85% undergraduate)

Degrees offered
● 117 Undergraduate programs
● 62 Masters level programs
● 37 Doctoral programs

Student/Faculty Ratio
13.5/1 88% of TCU’s 735 full-time faculty 

members hold the highest degree 
in their discipline

TCU has a network of 
100,000 alumni
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Digital 
Ecosystem
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TCU’s Strategy
Create a compelling website experience

Enhance Site Search

1. 
Make data-driven 

decisions

2.
Break down 

silos of content

3.
Address seasonal 

priorities
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Key Features of TCU’s Enhanced Search Experience

Summary:Overview of the 
technical and functional 
improvements in TCU’s site 
search, such as faceted 
search, related searches, and 
mobile optimization.

Visual: Screenshots of TCU’s search
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Key Features of TCU’s Enhanced Search Experience
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Key Features of TCU’s Enhanced Search Experience
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Search data before SearchStax

Here’s what we had before 
we enhanced our site. ?
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Data-Driven Insights from Search Queries
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Data-Driven Insights from Search Queries
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Data Driven Insights
No Results Searches

How much is housing

Cybertechnology

About ADN nursing

Academic advisor

Astronomy

Course catalog

Community Scholar

Civil engineering

Cost per credit hourJapanese
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SearchStax view on practical AI

CORE SEARCH LARGE LANGUAGE 
MODELS

HUMAN 
INTELLIGENCE
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AI for Elevated Search

Smart Ranking
Uses advanced language processing to fine-tune 
the order of search results based on the deeper 
meaning of visitor queries.
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AI for Elevated Search

Smart Match Assist
Eliminate searches with no results while giving 
marketers control over quality at scale.
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Smart Match Assist

Cory Colby Misspelling

Farming Agriculture Similar Term

Forensics Forensic Science Similar Term

Codiga Fenderal Fafsa ID Misspelling

Class Catalog Class Schedule Similar Term

Calandra Calendars Misspelling
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3 Key Takeaways

2.
Search can

support your 
strategic values

1.
Search is

central to your
user experience

3.
Search insights

are valuable 
decision-making 

tools
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The Search Experience Company

Contact:

jeff.dillon@SearchStax.com

linkedin.com/in/edtechconnect/

Scan to book a 
meeting with Jeff

or click this link

http://linkedin.com/in/edtechconnect/
https://meetings.hubspot.com/jeff-dillon1/discovery
https://meetings.hubspot.com/jeff-dillon1/discovery
https://meetings.hubspot.com/jeff-dillon1/discovery

