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Quick Facts
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• Location: Seattle, WA area
• Campuses: 3
• Type: Public 4-year institution
• Enrollments: 60,000+
• Faculty & Staff: 3,600

• Cvent Events Program

• Continuing Education & Trainings

• Conferences & Seminars



Quick Facts
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• Location: Boston, Massachusetts
• Type: Private 4-year institution
• Enrollment: 37,000+
• Faculty & Staff: 6,000 
• Alumni: 278,000+

• Cvent Events Program
• Alumni Reunions

• Fundraising
• Alumni and Donor Engagement 
• Global Special Events



Event Marketing and Technology for Higher Education 



We partner with more than 400 higher education institutions



WHAT — Event marketing for higher education is the practice of...

Driving engagement
through live, virtual and hybrid experiences

alumni donors faculty and 
staffstudent prospective 

student communityparent and 
family



WHO & WHERE — Event Technology Use Across the Institution

Increase the reach, impact and ROI of your events with integrated outreach and engagement.



HOW — Total Events Program (TEP)
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Virtual, Hybrid and In-Person Use Cases
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Virtual & Hybrid Event Use Cases Across the Institution
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USE CASES Duke Georgetown Louisiana State 
University New York University Wharton 

School

MODALITY

Alumni

Conferences

Continuing Education

Fundraising

Recruitment

VIRTUAL IN-
PERSON HYBRIDMODALITY



University Spotlights
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Quick Facts: Meeting Audiences Where They Are
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Duke Georgetown

Type 4-year, Public 4-year, Private

Location Seattle, WA Boston, MA

Delivery Hybrid, Virtual & In-Person Virtual & In-Person

Event Types
• Conferences & Seminars
• Continuing Education
• Training

• Alumni Reunions
• Fundraising
• Alumni and Donor Engagement 
• Global Special Events



Hybrid and Virtual Event Highlights
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VIRTUAL

HYBRID



How do we actually do this?

In-Person Events

Virtual Events

Hybrid Events

CVENT PLATFORM

Delivery Model Session Types

On Demand
(“Netflix” for Events)

• Conferences & Seminars

• Continuing Education

• Training

• Fully live
• Semi-live pre-recorded 
• Collaborative

• Two separate events, same content
• Live vs. virtual
• Synchronous

• Expanded reach for all



Guiding Users Through New Experiences
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Event Planning Roadmap Virtual Event Audience Guide



Quick Facts: Meeting Audiences Where They Are
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Duke Georgetown

Type 4-year, Public 4-year, Private

Location Seattle, WA Boston, MA

Delivery Hybrid, Virtual & In-Person Virtual & In-Person

Event Types
• Conferences & Seminars
• Continuing Education
• Training

• Alumni Reunions
• Fundraising
• Alumni and Donor Engagement 
• Global Special Events



Advancement as a Key Steward of the Brand

Stakeholders University Advancement External Relations

External Relations
Marketing Channels

Total Event Program 
Management

from 
Registration through Arrival & 

Attendee Experience

President’s Office
Alumni 

Fundraising



Supporting Alumni & Donor Engagement
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Event Type Registration* Onsite Badging & Check-In Diagramming  & Seating

Commencement

Alumni-Student Events

Award Ceremonies

Fundraising

Dinners

Global Donor Events

How-To Live

Speakers

* Integration with Salesforce was critical
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Virtual & In-Person Event Highlights
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London Thanksgiving Event

Class of 2020 Commencement

IN PERSON VIRTUAL

Inside Tips & Tricks

Seminar Series



However, hybrid can be defined and 
implemented in many ways. 

22

Don’t underestimate the potential of 
donations  during registration. We have 

seen a 10% uptick.

Reflections

If you’re doing an in-person event and 
not adding-on hybrid, you’re missing 

the boat…

Everyone is craving being back in-person 
and our attendance rates back that up.

Hybrid Reflections Tried and True



Lessons Learned
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Meet Attendees 
Where They Are 

Amplify Reach & 
Impact with 
Innovation

Drive Efficiency 
with Salesforce 

Integration

Increase Giving 
with Donations 
at Registration

Understand 
Implications of 
New Modalities



Cvent EDU Attendee Hub

24

Join the Higher Education Attendee Hub
• Connect with peer institutions
• Explore sample events
• Access training materials
• Learn about best practices
• Ask a Cvent expert in Office Hours

*** No cost to you. Dedicated to our higher ed the community.***

Join Today — https://cvent.me/yqnVPP



Q&A
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Alec Soffer
Client Success Manager

Client Services

asoffer@cvent.com

Hana Kenny C. Hawkins
Event Platform Manager

hkenny@uw.edu

Director of Student Engagement 
and Philanthropy

c.hawkins@northeastern.edu

Learn More
cvent.com/en/education-solutions 


